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Abstract:

The concept of marketing refers to a set of processes through
which a company that produces goods or provides services to a
group of customers is presented to a group of customers. Thus,
the components of marketing are (marketer and shopper), taking
into account the spatial and geographical dimension. The
traditional concept of marketing indicates that (that activity that
works on the flow of goods and services from the producer to the
consumer), so marketing is_the process through which
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individuals can obtain their needs through the exchange of
products and the corresponding value. Marketing geography is
concerned with the study of geographical factors as part of the
marketing research methodology, and depends on sampling from
the field, and data collection, analysis and presentation, as the
trend has recently begun towards applying the case study
approach in the internal trade areas to get out of marketing
influence, store locations, their distribution paths, and related
service activities. Studying the characteristics of shoppers
represented in the shopping movement and shoppers' behaviors
with the interest of geographers who have tried to describe this
relationship, and to explain its spatial and economic dimensions
and consequences recently. The study analyzed the contents of
marketing geography publications in Arab and foreign
periodicals, in order to find out the recent trends and know the
numerical and qualitative characteristics and the regional and
linguistic distribution of the published studies related to the
geography of marketing. The scientific methods and methods
used in marketing geography studies were evaluated. The
development of geographical thought in the field of research and
study of topics related to marketing geography was also studied.
And the study aimed to inform researchers about the recent
trends of marketing geography, in order to direct their
consideration and in-depth with them. It ended with formulating
a future vision for the advancement of specialization based on
defining the strategic goals to be achieved through eight axes

“daiall

ol add) Jalsy sty g Of Liad ¢ g L) b A () sad) aladiia oy
i e s @)YV @ sdaiy | Jall) cllad dase a8 ge o (g saling
e Gl el g il 98 gl sl

o]
-




eI st ] i e Jra A i) pl) o) Apliiiina 435

ALl 5 Ao laiall g A adaiall g ddadaddl) Ada &) e de sana 5y sl Jliay g
lead) 2z Lo () 5 LeBDa 3 jaitinn 5 cdaliY) Alenll 18 (e 1 5liie ) 5 jaiasall
Se A a3 je e Dlenddl 5 adad) lusil 5 (3835 (3:8a3 Caagd alisy)
Crrmnliall la 305 Sl (8 daniliall 5 4 glaall Cildial salls Led a5 ¢ LeSDlgn)
DA (e I35 ¢ 5 paine s ALl il 5 ey (3 smll Of Caim ¢ anliall el
(s ¢ Age sl 5 sl Cum (e (3 suall e A AU UL 5 il glaall ey oLl
¢l Qlad e Gayaill g ¢ pSletonadl U8 (e o) pé )8 MA) dilee dajlia o
Cada gl il llee o)yl dal e A ) il sbeal) apaiy ALl Jal (g
o e Aalaiall ey Lay ¢ sl Lga sa g 3aan adus dlagl sl il
b5 Lk s ¢ 48 gl Lgian o A Tadlall 5 ¢ dudliall 4 50 3 sanall 5 (3 sl
O gendt il e sheall g cnlibal) Jlad s ol s gl MUl g ¢ Bagaa Bl s
S @l () J sl (A a0 ¢ LaS 5 LS Lelalai g (pSleinall 5 (3 5l
Ol slaie Y

e a3 LaS ¢ Asupe (Y 4 )laY) Cailla gl aal (e (G suill dika g 2x3 UL
o a3 gama () 585 Caladal) aas g aluad) 28 e A o 5,08 clgalail Laga
Gilaall 33l )¢ ¢ Sllgiuall Clalia) vast e aeloy Ylad U oo g Lpaaliay
Lot ) s pall (oandh AN )l

= Ay sl aaalaall g (oaluall (gl g Al ja 5 AN A5 gY) A alaia ¥l o) il
ZLEY 30l ) Lete el sall (e agaall A Lge ) il (DA e il sall alane
Ay ¢ (Bl s & L) g Cilsas sl Ausiliall 30 5 5 clgnle calkall (8 5 CilpaSy
oo saatl) Bial) S Bil) gt ) ey gl 085 ¢ uSlgtinall 5 Guaivall (s dilisall
ol Y ¢ Ll el ) s g AbiA R 3l ) 3 alodl AA3Y 31 43S (e
s 48 shu Al 53 (33 sk (e lginall Claliial g Lid) (e o 58 LLES 4)
céhwu\a@;Y\ oda @.JEJA@J\ latiigll Hm}wj ¢4y
O opadiall i 5 Sl g

Cany ALK (35 gall 5 (3 sl bl AotV Ay stl) Aglendl ¢ (Y00 3) (5 ad) deas Jlea ()
il drala ¢ L laYls Al aglel) IS ¢ 5,80 e Jgeanl) e JLSinY stk
V0 pa cbysu g b piialS
el Cle silae ¢ Ay lall s LabaBBY) aslall BIS ¢ Gy gual) & il pamlae ¢ (Y0 1A) Db ki ()
Y)Y Gae el ¢ saSSn




AYYY b (1Y) auall — ualiel! dit! A i) Ol bl G ) bl

D Gl Al jaa iy i (V)

A i LA e g A el (e Aled o Grgadll o sede Gl
Grsmill i s (8 Gl g e Manll (e Ao ganal larall Adial) ol aduall daiall
e Y (A paall s (S sl 38T ae (G suitall 5 (5 sudll) (8 Jia

bl 385 e Jary 31 Blial) elld) il e (5 guill gadiil o ggiall g
0o ) Ao Laa ¥l dglend) Gl ga (39 suiil 13) ¢ (Wllgiasall ) mitall (e cilaaall
Ja e agile s agilalial o Jpanll Gilelaally a8V aodaivy DA
(Dl dlad) dagall g calaindl Jalsi s 3la

G dngie o e S Al pall dalsall Al oy Gysudll A jaa paids
¢ Lo e 5 Lebdats bl men s elasall (g ilial) 38T e aaiai s o5 gual)
Ll skl ghalia Aall 4wl )0 meie Gadad sad 15350 oladY) Ty Cua
Aanil) AatiV) 5 Ay 5l L) Jlna s aliall @l sa s ) (5 a3l - 5 ,al
Gl A8 a8 Aliaid) 5 oy gediall ailad Al jo culaa WS ¢ Ol dalaid)
¢ A oM Caay glgla ol ol jaall Jlaialy (4 guiall LS sl
153 0 ZpalaBY 5 AalSall Ll g Laalaal el

s ) )l Galal (Y)

Gyl A e il o ) shail da it dlidine Ay ) At ) Al all aags
L d;\).a'&la.\ \3‘9)‘0:\_}‘)‘4‘\5\ EL\L’.AIAJ\‘;

L)l Adilae 8 Aalid) a8l sall (Gygd Claslen allai eliy ¢ (Y0))) bme deal 2aae 2aal ()
3130 and) o 5Y) (5 i) daalas ¢ By pdia ye piiwale Al ¢ ARCGIS9.3 gl plasinly
XY — X apa oY) ¢ (JeY)
(‘) Thomas ,(2013) , The Internal Geography Of Trade: Lagging Regions and Global
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Model of Entry with Sunk Costs’, American Economic Review,
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(‘") Harmsworth, G.R. 2006a: Maori values for land-use planning. Broadsheet,
newsletter of the New Zealand Association of Resource Management, February
1997. Pp 37-52.
(‘") http://www.landcareresearch.co.nz/research/social/nzarmwebpap.asp
(‘%) Crerar, .M 1998: The use of remote sensing and GIS by indigenous people for
natural resource management. Paper presented at the 9th Australasian Remote
Sensing and Photogrammetry Conference Sydney, 20-24 July 1998. University of
New South Wales.
09 Ga ¢ lee ¢ a5l s il s puaall lac eliall Gygll ¢ (Y41 9) aaall aula 3 gana (77
(*°) On The Geography of Trade ,
https://www.cairn.info/revue-economique-2005-6-page-1249.htm
(*') Raghupathi W, Raghupathi V. 2014;, Big data analytics in healthcare: promise
and potential. Health information science and systems, 2(1), 3.
DOI: https://doi.org/10.1186/2047-2501-2-3
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(*") Rinallo.D and others, Economic geography and Industrial marketing
Views on Trade shows , Collective marketing and knowledge management
circulation ,17 June 2016 , http://dx.doi.org/10.1016/j.indmarman.2016.06.012
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Significance Level Critical Value

Nearest Neighbor Ratio: 1.366056
(p-value) (z-score)

z-score: 2.322600 ==

. <-2.
p-value: 0.020201 3‘3; E -2.:85—8-1.96
010 [ -1.96--1.65
— [3J -1.65-1.65
010 3 1.65-1.96
005 @E 1.96-258
0.01 EE >258
| ——
significant

Clustered Random Dispersed

Given the z-score of 2.32259977304, there is a less than 5% likelihood that this dispersed
pattern could be the result of random chance.
Average Nearest Neighbor Summary
Observed Mean Distance: 209.2600 Meters
Expected Mean Distance: 153.1856 Meters

Nearest Neighbor Ratio: 1.366056
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